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Fashion Arena Outlet Center



Fashion Arena Outlet Center

Opened in 2007 and expanded in 2010

TK Developments and LMS Outlets have created
Prague’s first designer outlet, after the second phase
opened in 2010 it became the largest in the Czech
Republic with 25,000m?2 of retail space it has become a
truly unique retail experience on the outskirts of this
historic city.

Exceeding Expectations

Every year since opening Fashion Area has delivered
an impressive double digit performance with 3.8
million people living within a 120 minute drive and
over 6 million tourists a year it is well known and
loved destination.

Contemporary Design — Classic Format

Using the familiar and classic oval design with central
car parking the centre has taken its place in the
international outlet centre community. At 25,000m?
and 1,200 car spaces it provides over 100 shop units
for top manufacturing brands.

Fashion Arena Outlet Center

Oteviena v roce 2007 a dale rozsifena v roce 2010

TK Development a LMS Outlet spolecné vytvorili
prvni designer outlet centrum v Praze, které se po
otevreni druhé faze v roce 2010 stalo nejvétsim v
Ceské republice. S pronajimatelnou plochou 25 tisic
m2 je tak jedinecnou nakupni prilezitosti na okraji
hlavniho mésta.

Pirekonana ocekavani

Fashion Arena vykazuje kazdy rok dvouciferny narust
a to zejména diky 3.8 milionim obyvatel, ve spadové
oblasti do 120 minut a také diky vice nez 6 miliondm
turistd, jez Prahu kazdy rok navstivi.

Moderni design - klasicky format

Diky zndmému a klasickému ovalnému konceptu s
centralnim parkovistém uprostred, ziskala Fashion
Arena své misto v mezinarodnim spolecenstvi
outletovych center. Na 25.000 metrech ¢tverecnich a s
1.200 parkovacimi misty, nabizi vice jak 100 kvalitnich
znackovych obchodu.




Excellent Location

Located 25 minutes east of central Prague, Fashion
Arena is strategically located and overlooks the
crossroads of Prumyslova and Sterboholska Radiala
speedway which connects both the eastern part of
the city to the west, north and south districts, giving
maximum visibility to approximately 90,000 cars
passing daily.

Fashion Arena Outlet Center benefits from the rapidly
growing population on the eastern outskirts of the
city with its expanding suburbs plus the towns and
villages of mid-Bohemia beyond, all within easy access
of Fashion Arena.

The Metro line A runs to Hostivar in the east passing
through Prague city centre from Dejvice making it
easily accessible for shoppers. There is also a regular
free shuttle bus that takes around 5 minutes between
Hostivar and Fashion Arena.
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Vyborna poloha

Fashion Arena Outlet Center mé strategickou polohu -
lezi 25 minut na vychod od centra mésta, na kfizovatce
Pramyslové ulice a Stérboholské radialy (Prazsky
okruh), kudy denné projede 90.000 automobila.

Nakupni centrum je velmi dobfe viditelné z obou
zminénych dopravnich tepen.

Fashion Arena Outlet Center tézi z rychle rostouciho
poctu obyvatel jak na vychodnim okraji hlavniho
mésta, tak v celém regionu stfednich Cech.

Vyhodou je téZ snadna dostupnost MHD, zejména diky
prodlouzeni trasy metra A (prochazejici Prahou od
zapadu na vychod), z Dejvic az do Hostivare. Fashion
Arena Outlet Center poskytuje pravidelnou kyvadlovou
autobusovou dopravu, kterd zdarma prepravi
zakazniky ze stanice metra Depo Hostivaf pfimo do
outletového centra (cca 5 minut).
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Prague - City of Tourism

As one of the most visited cities in Europe, Prague
is now a prosperous and cosmopolitan centre and
recognised by its visitors as a shopping paradise,
where all the leading brands are represented.

® 60% of visitors to the Czech Republic visit Prague
¢ Over 6 million visitors a year

¢ Top international visitors are:
Germany, UK & Ireland, Italy, USA, Russia, Slovakia
Spain and France

¢ 3 nights is the approximate average number of
nights stay per visitor

Enormous Sales & Growth

The Czech Republic joined the EU in 2004 and has kept
the Crown as its currency. It is a stable and prosperous
central European market and has consistent growth
with tremendous purchasing power.
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Praha - mésto turistiky

Jako jedno z nejnavstévovanéjSich mést Evropy
je Praha prosperujici a kosmopolitni centrum,
navstévniky uzndavané jako nakupni raj, diky
zastoupeni prednich svétovych moédnich znacek.

* 60% navstévniku pfijizdi do Prahy

¢ Vice jak 6 milion zahrani¢nich navstévniki ro¢éné

Némecka, Velké Britanie a Irska, USA, Ruska,
Spanélska a Francie

¢ Zahranicni turisté stravi v Praze primérné 3 noci

Vyznamny odbyt a rist

Ceska republika se v roce 2004 stala ¢lenem EU. Stéle
si drzi korunu jako svou ménu a predstavuje jednu

z nejstabilnéjsich a nejvice prosperujicich ekonomik
stfedni Evropy, s trvalym rlstem a vyznamnou kupni
silou.

Source: Czech Statistical Office
Zdroj : Cesky statisticky ufad




Fashion Arena is Complete

Fashion Arena Outlet Center will provide a quality
trading environment for over 100 shop units
arranged in a conventional horse shoe design around
a huge double level car park. The feature car park
gives visitors a highly visible view of the shops which
are linked by an outstanding weather protected
mall. Vehicles parked in the undercover car park are
extremely well protected from the elements - sun,
rain, snow or wind, with easy undercover access to
the covered shopping mall.

Excellent facilities

There is extensive public open space, children’s play
areas and restaurants and coffee shops that are a
draw to visitors wanting a break from shopping.
Special events help give so much more, giving the
visitor a fantastic experience at Fashion Arena.
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Fashion arena je kompletni

Fashion arena nyni nabizi atraktivni ndkupni prostredi
s vice nez 100 obchody. Tradi¢ni koncept centra ve
tvaru ,,U" zarucuje prehledné usporadani a dobrou
viditelnost vSech obchod(l. Komfort pfi nakupu
umoznuje dostatecna parkovaci plocha a oteviena
nakupni pasaz, chranéna pred nepfizni pocasi.

Z3akaznici mohou také vyuzit kryté podzemni
parkovisté, s pfimym vstupem do nakupni pasaze.

Siroky doplrikovy servis

Fashion Arena nabizi velkou venkovni plochu, détské
hristé, détsky koutek, restaurace, kavarny, umoznujici
navstévniklm a jejich détem odpocinout si na chvili
od nakupovani. Také diky specialnim doprovodnym
akcim, které se zde konaji si kazdy navstévnik odnese
nezapomenutelny zazitek.
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High visibility view of shops
Vyborna prehlednost.viech obchodu

Fashion Arena - Phase 2

Up and Running

The enormous success of phase 1 meant that we
opened phase 2 in October 2010 with a further 37
shop units of various sizes that completed the circle
making Fashion Arena an essential destination for
local and travelling shoppers.

Impressive Units

All the units are finished to an ‘almost ready’
standard, giving tenants the option to be earning
revenue fast.

The outer service road gives ease of access allowing
direct rear servicing, making operating much more
efficient and convenient.
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Fashion Arena - faze 2
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Dokonceno a v plném provozu
Obrovsky Uspéch prvni faze znamenal, Ze jsme v
fijnu 2010 otevreli druhou fazi s dal$imi 37 obchody
raznych velikosti. Dotvofili jsme tak pomysiny oval
Fashion Areny a povysily ji na vyznamnou nakupni
destinaci.

Nadstandardni jednotky

Vsechny prodejni jednotky jsou pfedavany v
Lpredpripraveném” stavu, umoznujicim najemnikdm
co nejrychlejsi zahajeni prodeje.

Vnéjsi obsluznd komunikace umoznuje snadny
pristup pro zasobovani viech jednotek.

Direct rear servicing
Pfima obsluha zadni ¢asti
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‘Vanilla box’ unit
Jednotka , Vanilla box"




Why Fashion Arena

Impressive brand line-up

Successful

Proven turnover

¢ Huge number of visitors

¢ Sensational conversion rates
¢ Proven and established center

¢ Excellent support from professional
outlet center management

¢ Metro line close by
® Free shuttle bus to Center

* 34% of available catchment regularly
visiting the Center
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Proc¢ Fashion Arena

Reprezentativni sloZeni najemct

Uspésna

Prokazatelné obraty

Vysoka navstévnost

Vyhodny sménny kurz

Osvédcené a zavedené centrum
¢ Podpora zkuseného managementu

¢ Blizkost metra

Kyvadlova doprava zdarma

e Centrum pravidelné navstévuje 34%
populace z dostupné spadové oblasti

Fashion Arena

[ Phase 1/Faze 1

I Phase 2/ Faze 2
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Contacts / Kontakty

Shareholders / Akcionari

u
KK
TiKedevelopment
TK Development

Karolinska 650/1, 18600 Prague 8
Czech Republic

Thomas H. Villadsen

Tel: (+420) 284 011 010
Mobile: (+420) 724 724 050
E-mail: thvetk.dk

LMS

OUTLETS

Graham Coxhead
Mobile: +44 (0)7912 201 414
E-mail: gcoxhead@c-ream.com

®

Fashion Arena Center Management

Fashion Arena
OUTLET CENTER
Tomas Duron, Center Manager
Tel: (+420) 234 657 100
Mobile: (+420) 725 448 549
Fax: (+420) 234 657 111
E-mail: tomas.duron@fashion-arena.cz
Web: www.fashion-arena.cz

Leasing Agents / Pronajem

IK
TKedevelopment

Michal Blovsky

Tel: (+420) 284 011 010
Mobile: (+420) 724 724 036
E-mail: mbl@tk.dk

Stanislava Trubacova

Tel: (+420) 284 011 010
Mobile: (+420) 724 724 033
E-mail: str@tk.dk

EMSas and its shareholders trading as Fashion Arena Outlet Center for themselves and for the agents, give notice that: f

i) the particulars are set out as a general outline only for the guidance of intending purchasers or lessees, and do not constitute, nof
constitute part of, an offer or contract; f

ii) all descriptions, dimensions, references to condition and necessary permissions for use and occupation, and other details are givernlin good
faith and are believed to be correct but any intending purchasers or tenants should not rely on them as statements of representatjons of
fact but must satisfy themselves by inspection or otherwise as to the correctness of each of them;

iii) no person in the employment of EMSas and its shareholders trading as Fashion Arena Outlet Center, has any
authority to make or give any representation or warranty whatever in relation to this property.

All plans and maps provided with the particulars are for identification purposes only.




www.fashionarenaoutlet.cz

A Development by TK Development & LMS Outlets

Designed and produced by Spoken-Image www.spoken-image.com



